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•	Building Performance

•	Circular Economy & Lifecycle

•	Contracting

•	Design & Architecture

•	Engineered Timber

•	Fencing & External Products

•	Financial & Insurance Services

•	Industry Associations

•	Industry Directory

Editorial and technical subjects

NEW FOR 2025
We will also be featuring Sponsored Content which will allow manufacturers and suppliers to 
provide case studies, company profiles, product launches, Interviews, etc.

In the digital version, companies can also provide videos, and hyperlinks will be included to companies' 
selected web platforms.

Contributors are invited to submit technical papers to support the vision of the 2025 Yearbook as a 
useful reference guide for the timber supply chain.

This invitation is to anyone with relevant technical credentials who might wish to be featured in the Yearbook. 
Editorials must be largely technical or semi-technical in content, information should be of general interest to 
the industry and any performance claims must be verifiable. The articles can be published under the ‘byline’ of 
a relevant expert and will, therefore, serve to position the contributors as an authority in their field. Contributors 
should provide full author details plus a website or other link for readers to find more information. 

Editorials could be linked to the technical topic areas outlined below. However, other suggestions are welcome 
and will be considered by the publication team. 

The 2025 edition of the Timber Industry Yearbook will highlight the vital role played by the entire 
timber supply chain in tackling the UK ’s major economic, social and healthcare challenges.

The publication has been published annually for the past 24 years and, in association with Woodknowledge 
Wales, we are launching the 2025 edition as an all industry guide with a mix of in-depth technical articles, 
business development and broader features on topics affecting the timber industry. 

The Timber Industry Yearbook is used as a primary source of information bridging the supply and end user 
sector of the market; from landowners and foresters, producers, manufacturers, developers, local authorities, 
merchants, engineers, architects and contractors, to end users across the UK and beyond.

Timber: Building our way to a better future

•	Industry Events

•	Innovation & Product Development

•	Internal Timber Products

•	Land Use & Natural Capital

•	Local Authorities & Social Housing

•	Materials

•	Off-site Construction

•	Policy & Governance

•	Productive Forestry

•	Professional Services

•	Retrofit & Heritage

•	Safety & Durability

•	Skills & Training

•	Structural Timber

•	Timber Infrastructure

•	Timber Processing

•	Timber Wellbeing
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Readership and 
distribution

For the past 24 years, we have 
produced an annual publication 
for the timber industry on behalf 
of one of the leading UK timber 
industry associations. Over that 
time the publication has become 
established as the definitive 
buyer's guide and a trusted 
source of technical articles.  
New for 2025, the Timber Industry 
Yearbook will expand to become 
an all-industry publication, 
building on our years of expertise.

The revamped yearbook will follow in the tradition of the previous 
publication which has become recognised as the foremost guide to the sector and be distributed in 
collaboration with Woodknowledge Wales, our partner associations and to our comprehensive database 
of contacts developed over the years through its unique position within the timber industry.

For 2025, we also reference the need for sustainability by boasting an extensive digital distribution. Our 
digital offering will also allow our clients to use video and links to their websites to showcase their brands 
and their stories. 

This distribution encompasses companies and individuals from across the entire wood supply chain, from 
producers, merchants and manufacturers, to architects, engineers and end users.
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Open Box Media & Communications 
Premier House, 13 St. Paul's Square, 	
Jewellery Quarter, Birmingham B3 1RB 
T:	 +44 (0)121 200 7820	
E:	 inside@ob-mc.co.uk	
W:	 www.ob-mc.co.uk

Advertising Rates
Sponsored case study/interview/ 
company profile 
Double Page Spread 	 £3,500
Full Page 	 £2,350

Standard advertising
Outside Back Cover 	 £3,115
Inside Front Cover	 £3,115
Facing Inside Front Cover 	 £2,650
Inside Back Cover 	 £2,650
Facing Title Page 	 £2,650
Double Page Spread (ROP)     	 £2,800
Full Page (ROP)	 £1,750
Half Page (ROP)	 £1,050
Quarter Page (ROP) 	 £630
 
Video to appear in digital version	 £600

Contact Information
For all advertising, sponsorship, or general  
enquiries, please contact: Andrew Hull
T:	 +44 (0)121 200 7820	
E:	 andrew.hull@ob-mc.co.uk

For all editorial enquiries, please contact:
Sarah Lawton
T:	 +44 (0)7870 274193	
E:	 sarah.lawton@woodknowledgewales.co.uk

Standard Advert
Submission 
When supplying complete  
ready-to-use artwork, please  
follow the below guidelines. 

Deviating from these specifications 
will result in us not being able to use 
your artwork and / or you incurring 
extra costs for artwork amends: 

	A cceptable file types are: print 
ready PDF (preferred format), JPEG, 
EPS or TIFF. 

	 File resolution should be 300dpi and 
all fonts & high resolution images 
must be embedded within the file. 

	 Please ensure that your artwork 
is constructed to the correct 
dimensions, including crop-marks 
and bleed if required. 

	 Please ensure that your copy 
has been fully proof-read before 
supplying as our design studio will 
not amend finished artwork unless 
requested to by yourself, the client. 

Please do NOT supply your advert  
as a Microsoft PowerPoint, Publisher, 
Word, Excel or Corel draw file as  
we will NOT be able to use it.

Artwork to be supplied via email to: 
matt.hood@ob-mc.co.uk

	 If the file size is over 10MB, please 
send by WeTransfer.com to the 
above email address.

Open Box can take no responsibility 
for adverts that have been incorrectly 
supplied – the file content and 
construction is the responsibility  
of the sender.

Standard Advert
Dimensions 
(All measurements stated are ‘width’  
x ‘height’ & measured in millimetres)

Double-page Spread (inc 5mm bleed):
420 x 297mm (bleed size 430 x 307mm)

Half Page
185 x 126mm

Please note:
On full page 
artworks with bleed 
it is recommended 
that you keep vital 
information within 
the 190 x 277mm 
central ‘safe zone’ 
of your artwork.

Full Page (inc 5mm bleed):
210 x 297mm (bleed size 220 x 307mm)

Please note:
On full DPS artworks 
with bleed it is 
recommended 
that you keep vital 
information within 
the 400 x 277mm 
central ‘safe zone’ 
of your artwork.

When supplying content for a sponsored case 
study/interview/company profile, please 
follow the below guidelines. 

	 Copy supplied as a Word document: 
Full Page: Max 600 words total
Double Page: Max 1,200 words total
All headlines, captions, boxouts and credits  
to be supplied and labelled. 

	 A small selection of images:
Must be high-resolution sent by email  
or download link. 

	 Company logo if required:
Preferably vector file (EPS), or 
high-resolution image (JPEG, PNG) 

Content to be supplied via email to 
sarah.lawton@woodknowledgewales.co.uk

	 If content is over 10MB, please send by 
WeTransfer.com to the above email address.

Sponsored Content 
Submission

Video Submission
Videos provided alongside case studies/interviews are to be hosted on either 
YouTube or Vimeo, with a full URL link to the hosting being supplied via email.

Quarter Page
90 x 126mm

Woodknowledge Wales
22 Cathedral Road
South Glamorgan CF11 9LJ 
E:	 info@woodknowledge.wales	
W:	 https://woodknowledge.wales
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